The 54th edition of the High Desert Report is
dedicated to the memory of Willie Pringle
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I wish to welcome
our current, future,
and long stand-
ing subscribers and
sponsors of the
54th Edition of the
Bradco High Des-
ert Report, the first
and only economic
overview of the
High Desert region, covering the north-
ern portion of San Bernardino County
and the Inland Empire.
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h Desert Report

An economic overview of the High Desert region affiliated
with The Bradco Companies, a commercial real estate group

As a part of our history, in late 1992,
when a friend of mine, Ms. Cele Under-
wood, then an Associate with the Keith
Companies, a company with which we
shared office space, suggested that, with
all the development, bus tours and sem-
inars in Southern California, we create
a newsletter. Having no knowledge of
how to do a newsletter, | contacted my
long-time friend and mentor, Dr. Alfred
Gobar, then Chairman of Alfred Gobar
& Associates (Brea/Anaheim, Califor-
nia).

With Dr. Gobar’s continued encourage-
ment to take a leading role within the
High Desert region, we moved forward
with the first ever newsletter to cover
the High Desert region, the Cities of Ad-
elanto, Apple Valley, Barstow, Hesperia,
and Victorville; the first one to properly
portray the High Desert’s economy and
its great assets.

Since then, Dr. Gobar has continually
supplied some of the greatest articles to
the Bradco High Desert Report since its
inception in May of 1993. He has con-
tributed articles all the way through our
52nd Edition, but due to a recent 7 year
battle with cancer, was unable to prepare
an article in his normal and professional
manner.

Dr. Gobar is in his 7th year of battling
cancer and doing quite well. When
the doctors told him that they thought
he would lose a substantial amount of
weight, they forgot that Dr. Gobar is 1
of the most unique people | have ever
met and, undoubtedly, one of the most
unique people that they have ever met.
He has actually gained 14 pounds, looks
great, and still has a great sense of hu-
mor.

He recently spoke (6 months ago) at
Lambda Alpha, the Orange County
Chapter, which I am the only commer-

cial broker ever inducted, and | am very
humbled to be a part of this great hon-
orary society for the advanced and land
economics.

We also had a delay in this edition with
the recent addition of a new member of
our family, Mr. Parker Sinibaldi, Ms.
Kaitlin Alpert’s son. Parker was born on
December 9, 2014, and Ms. Alpert has
just been able to return to work to as-
sist us on the Bradco High Desert Re-
port and many of the other endeavors
that we have. In the meantime we were
blessed with the addition of Ms. Tailor
Titus, who joined our firm on a tempo-
rary basis and has now become a full-
time member of our family.

On a sad note,
on January 6,
2015, we lost a
dear friend of
the High Desert
and, most im-
portantly, Victor
Valley  Com-
munity College
District. His
name was Mr.
Willie Pringle.
From the early
days when I moved to the High Desert in
mid-1988, Willie Pringle was always a
gentlemen who was “bigger than life.”

I knew him and the many roles that he
held throughout the region, all based on
education, with a deep and long-founded
love for his college, Victor Valley Com-
munity College District.

Willie had a life-long service record in
the community and continued to stay
active in service-leadership roles.

He served as a member of the Board of
Trustees for Victor Elementary School
District from 1994-2009. In addition to

continued on page 29

Willie Pringle

To receive your FREE online subscription to
The Bradco High Desert Report register today at:
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How does the Inland Empire Film Commission make it so easy?

TheHigh Desert still remains the number
one desert location for the Film Industry
inCalifornia. Why you ask? Itisreally a
simple answer — terrific light, diversity of
locations (from a mountain community
to the vast sand dunes at Dumont) as
well as experienced crew and service
providers.  Also, the film industry
gets ease of permitting with the Inland
Empire Film Commission which serves
as the One Stop Permit Agency for the
County of San Bernardino, the United
States Forest Service and the Bureau of
Land Management. How does the Film
Commission makeit so easy? They have
some very important partners whose
support is key to successful filming in
the High Desert. The Barstow Bureau of
Land Management leadership and staff
deserve a meda for their excellence in
assisting filming. This officeis exemplary
and should be the role model for other
BLM field offices. County Supervisor
Lovingood from the First District and
Supervisor Rutherford from the Third
Didtrict are very supportive partners
to the film commission and are great
proponents of filming in their districts.

Filming Update For 2014

Feature Films: 11 feature films selected
locations from El Mirage Dry Lake
to the Dumont Dunes. The pattern of
studio features shooting out of state
for most of their production continued
through 2014 as they secure incentives,
both in other states and other nations.

By Sheri Davis - Director

Some of the smaller films shot were
“Nothing Like Romance” shot in Oro
Grande, “The Executer,” shotin Yermo,
and “Zeroville,” shot at the Barstow
Drive-in. We are very hopeful that the
new incentive hill AB1839 that passed
allowing $330 million a year for five
(5) years to be used as an incentive to
keep filming in California. This renewal
and revision of the State Film Incentive
program bumpsthe20% incentiveto 25%
for films shooting outside the 30-mile
zone around Hollywood (more details
below). Hopefully, this will encourage
production to come to the High Desert.

Reality Television: Redity TV il
enjoys filming in the High Desert region
with 14 shows such as “Top Gear,” Jay
Leno’ suntitled new show, “Masterchef,”
“Sand Master,” “Die Trying: Gates
of Hel” “Storage Wars” and “1Q
Challenge,” to name just a few of the
shows.

Commercials. 56 commercials selected
locations in the High Desert. The dry
lakes in the county till attract the largest
numbers of commercials with El Mirage
Dry Lake leading with 17 commercials.
Here are a few commercias that did
NOT involve the automobile industry:
GE, Icon Hedlth, Water Future, 7 Jeans,
Megane-ichiba sunglasses. Other dry
lakes like Soggy, Silurian, Lucerne,
Rabbit and Coyote aso attracted their
fair share of commercids like Blacklist
Olympics, Golden Girls, Pokémon

Master Recruiter, USA Network Series
Promo for “Dig,” American Eagle and
Cdlifornia Lottery. Then, of course,
we had many of the car agencies return
for that special desert look...Subaru,
Lamborghini, BMW, Mercedes Benz,
Hyundai, and Dodge Viper, among
many other products. The locations
ranged from communities like Yermo
to Baker, from Barstow to Wrightwood,
from Lucerne Vdley to Trona. Watch
for these commercials and enjoy your
locations being introduced to the world.

Still Photography: Still photographers
still consider the High Desert lighting
and diversity to be perfect for their
requirements. 62 still  photography
shootsfor both national and international
products like Gaa Paris, Macy’'s,
Prestige Magazine, Nissan Frontier,
Lexus, Top Gear Clothing, American
Eagle, Show Me Your Mumu, ESPN
Magazine, Engelbert Strauss Workwear,
Arch Motorcycles, W Magazine, Urban
Outfitters and Grip (a German TV car
magazine) are some the highlights.

Music Videos: The region enjoyed a
huge increase in music videos over the
previous year. There were 35 music
videos shot throughout the High Desert.
Have you ever wondered about all of
the music videos that you have seen and
thought look like your area. WEell, here
are just afew for your viewing pleasure
—just go to the URLs below and enjoy a

continued on page 3
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How does the Inland Empire Film Commission make it so easy?

music video shot in your region.

e Anjdi’'s“Weturn up” which shot at
Dumont Dunes
http://youtu.be/qgP24ZHEFEts

e JLO's"First Love’ shot at El Mirage
Dry Lake
http://youtu.be/Bfgoi Y USEUE

e The Voices Matt McAndrew shot
“Wasted Love’ in Helendale
http://youtu.be/4rrOkJ3la5M

e Ziggy Marley’s"| Don't WanttoLive
on Mars’ shot in Yermo and Coyote
Dry Lake
http://lyoutu.be/zvtQZvU2upU

e Anastacias “Stupid little things’
found the right location at El Mirage
Dry Lake
http://youtu.be/x67trY fuzvo

e Pgpa Roach’'s “Face Everything
And Rise’ shot in the Community of
Trona
http://youtu.be/g9z4DWB71y8

Student Production: 19 film school
projects discovered the High Desert
region. Some of the larger film schools
that used our region were Chapman
University, University of California
Irving, New York Film Academy, Art
Center College of Design, Loyola
Marymount University and Columbia
College.

Documentaries, Short films, Web
Series. 51 other productions selected
varied locations in the High Desert
such as a market in Trona, the Barstow
Hospital, as well as various locations
in Newberry Springs and Daggett.
However, 38 of the productionswere shot
on land managed by the Barstow Bureau
of Land Management which includes El
Mirage Dry Lake, Johnson Valley and
the Dumont Dunes.

King of theHammers: Each year a film
crew comes out to record the actions
a one of the bhiggest desert racing
events in the Nation called “King of
the Hammers.” This is a 5-day event
that always selects Johnson Valey, is
filled with races, vehicle rock climbing,
etc., and has an audience of over 25,000
people attending. We want to thank the
Barstow Bureau of Land Management

Continued

for their support of thisimportant race to
Lucerne Valley and the desert region.

Johnson Valley Update

Tony Perry, a reporter with the Los
Angeles Times, in an article on May 9,
2014, reported on the final decision for
the use of Johnson Valley by the U.S.
Marines and the OHV community.

“ After nearly a decade-long dispute
between the Marine Corps and off-road
vehicle enthusiasts over a rocky patch
of desert west of the base at Twentynine
Palms has ended in a compromise
brokered by Congress. Neither side got
everything they wanted in the tussle over
the nearly 200,000 acres of forbidding
Johnson Valley -- a place of rugged
beauty that off-roaders say is virtually
without peer for their sport. The Marines
say the same about their training needs.

Asincludedinthe2014 defensebill signed
by President Obama, approximately
43,000 acres of Johnson Valley will be
for recreational use only, 79,000 acres
will befor the Marine Corps, and 53,000
acres will be shared between the off-
roaders and the Marines.”

The Inland Empire Film Commission
is not certain at this time how these
decisions will impact filming.

California Tax I ncentive Update

California Film and Television Tax
I ncentive Expanded and Extended
20-25% Credit

The California Film & Televison Job
Retention and Promotion Act, signed by
Governor Brown in September, 2014,
expands and improves California’ s Film
and TV incentives. The California Film
Commission is currently developing
regulations and other procedures to
administer the newly expanded film and
TV tax credit program.

Key Changesfrom Prior Program

e |ncreasestax credit programfundingto
$330 million per fiscal year; extended
for 5years

e Expands dligibility to big-budget
feature films, 1-hr TV series (for any
distribution outlet) and TV pilots

¢ Eliminates budget caps for studio and
independent films

e Replacescurrent lottery with aranking
system based on jobs and other
criteria

e Provides for multiple allocation
periods throughout the year

continued on page 4

Johnson Valley Subregion
Off-Highway Vehicle Route Supplement*
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How does the Inland Empire Film Commission make it so easy?

Additional 5% Credit Uplift
(Maximum credit = 25%)

Filming outside the Los Angeles zone
+5%

Music  scoring/music
recording expenditures + 5%

Visua effects expenditures + 5%

tracking

Eligible Productions

Feature Films: $1 million minimum
budget; while there is no maximum
budget cap, credit alocation applies
only to the first $100 million in
qualified expenditures

Movies-of-the-Week and Miniseries:

$500,000 minimum budget
New Televison Series for any
distribution outlet: $1  million

minimum budget per episode (at
least 40 minutes per episode, scripted
only)

TV Pilotss $1 million minimum
budget

Television Series, without regard to
episode length, that filmed their prior
season outside California; $1 million
minimum budget

Independent  Films.  $1  million
minimum budget; while there is no
budget cap, credits apply only to
the first ~ $10 million of qualified
expenditures  (only  independent
projects may sell their tax credits)

OUR JOB IS

Continued

New Sdlection Criteria

Productions will be ranked from highest
to lowest based upon a jobs ratio and
other criteriaagainst “like” projects (TV
ranked against TV, indie projects against
indie, etc.). The CA Film Commission
will awardtax creditstothose productions
in each category with the highest ranking.
The new program provides four separate
funding “pots’ for these categories :
TV series and TV pilots / independent
projects / non-indie feature films / and
relocating TV series.

Key Dates

Final Lottery — Original tax credit
program dligibility — APRIL 2015

® Productions may not begin principal
photography before July 1, 2015

New Program: First application period
- May 2015 (TV only) / Summer 2015
(feature films)

e Projects selected by new ranking
system

® Productions may not begin principal
photography before July 1, 2015

Courtesy of the California Film

Commission

High Desert Film Alliance
The High Desert Film Alliance, which is
active and meets monthly in the region,

has new Co-Chairs— Joshua and Tiffany
Addante. With this new leadership, they

TO KEEP YOU IN YOURS!

and therefore focus on the
treatment and resolution
of work related health conditions

% DESERT VALLEY
MEDICAL GROUP

760-245-2474

www.DesertValleyMedicalGroup.com
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are looking into expanding their internet
exposure in hopes of being available to
assist more productions as they come
into the region. The dliance has aso
changed their monthly meetings to the
2nd Thursday of each month at 6:30 p.m.
at the Marriot Courtyard in Hesperia. If
you are interested in attending to find out
more about the aliance, or if you are a
film professional living in the High Desert
and would like to network with other
professionass, please fed free to come.
Please RSVP to info@filminlandempire.
com SO we can save you a seat. Menu
will be available for those of you who
would enjoy dining during the meeting.

The Inland Empire Film Commission
wants to take this opportunity to thank
Phyllis Overall for her yearsas Chairman
of the High Desert Film Alliance. Her
dedication and energy for film production
in the High Desert is unequaled and she
will be missed.
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Transportation Improvements Continue in the High Desert
By: Joy Sepulveda—~Public Information Officer, Caltrans

Since 2012, Caltrans

has been actively

working to improve

the  transportation

infrastructure in the

High Desert. The
growthof theregion, aswell astheresult-
ing congestion has made improvements
a priority for the department. Commut-
ers and tourists are using the routes and
arterials more and more in their travels.
In fact, more than one million vehicles
travel through the Devore Interchange
each week, which makes it the most
significant chokepoint on Interstate 15
(1-15) in San Bernardino County with
traffic queues extending south for five
miles during the late afternoon/evening
rush hour.

While no major projects were complet-
ed in 2014, two projects continued full
steam to deliver significant changes to
the transportation system. In addition,
two projects are planned for State Route
58 (SR-58) west of Barstow to provide
enhanced connectivity from the High
Desert to the Kern County line.

Devore I nterchange Proj ect

Thel-15/1-215 Devore | nterchange Proj-
ect, which began in November 2012,
will add atruck by-pass|ane, add an ad-
ditional lane in each direction, bring the
interchange up to operational standards,
as well as address the arteria highways
network deficiencies—specifically the
reconnection of Route 66 (Cagjon Bou-
levard).

To date, the project has achieved several
major milestones and is 50% complete.
The milestones include;

e Opening of the new southbound 1-15
Kenwood Avenue on and off-ramps

e QOpening of the new Devore Road
Bridge

e Opening of the new I-15 inside lanes
south of the 1-15/1-215 interchange

e Completion of 10 of 30 walls

e Completion/under construction 10 of
17 bridges

With so much work happening at once,
the Devore Interchange Project team is
committed to providing superior com-
munication. To that end, communica-
tion and collaboration with emergency
responders continues and is considered
ahigh priority. Additionaly, construc-
tion zone staging is designed to provide
access to emergency responders (par-
ticularly fire services and CHP). The
project team is also committed to pro-
viding safe access to motorists traveling
through the project area.

Currently, the project is estimated to be
complete in late 2016.

I-15 Cajon Pass Pavement Rehabili-
tation Project

The I-15 Cgjon Pass Pavement Rehabil-
itation Project began last spring. As a
strictly pavement rehabilitation project,
it will resurface and restore the pave-
ment between Kenwood Avenue and
the Hesperia Overhead, which will pro-
vide approximately a 40 year life to the
pavement through the Cajon Pass.

So far the project has replaced the pave-
ment in 13 lane miles on 1-15, as well
as reconstructed 33 miles of shoulders.
Most significant is the completion of the
northbound and southbound lanes from
SR-138 to Oak Hill.

The project currently has another 28
lane miles to replace and 15 miles of
shoulder to reconstruct. It is estimated
to be completein late 2015.

As with the Devore Interchange Proj-
ect, communication is key for the Cajon
Pass Project team. In addition to com-
municating with emergency respond-
ers, information is also shared utilizing
many formats.

SR-58 Hinkley Expressway Project
Caltrans plans to widen and realign a

The Bradco High Desert Report

portion of State Route 58 (SR-58) from
a two-lane conventional highway to a
four-lane expressway extending from
approximately 2.4 miles west of Hidden
River Road to approximately 0.7 mile
east of Lenwood Road, near the unin-
corporated community of Hinkley in
San Bernardino County.

The project will include construction
of two interchanges on the widened
and realigned portion of SR-58; one at
Hinkley Road and the other at L enwood
Road. All entrance ramps (westbound
and eastbound) will have two lanes
at the local road and will transition to
a single lane prior to merging onto the
expressway. All exit ramps will have
three-way stops at the exit ramp inter-
sections with the local road. Americans
with Disabilities Act (ADA) compliant
curb ramps will be included.

The project includes access to non-
motorized transportation modes (e.g.,
pedestrian/bikes/equestrian) by provid-
ing six foot wide sidewalks, as well as
standard eight foot shoulders across the
two overcrossing bridges at Lenwood
and Hinkley Roads. A short length of
the existing SR-58 at the east end of the
project is proposed to berealigned to tie
in to the Lenwood Road westbound en-
trance and exit ramps. The widened and
realigned expressway is planned to be
on a fill section (elevated sections of a
roadway). All locations with large ver-
tical surfaces (i.e., retaining walls and
bridge structures) will include aesthetic/
architectural treatment to prevent graf-
fiti.

The project was awarded to Skanska
and is expected to begin construction in
June 2015.

SR-58 Kramer Junction Project

This project proposes to widen the road-
way to accommodate four lanes of ex-
pressway on SR-58 in the County of San
Bernardino near the Kern County lineto

continued on page 6
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Most High Desert Home Values Trending Up
By Bob Dutton, Assessor-Recorder-County Clerk, San Bernardino County

As the newly elected Assessor for San
Bernardino County, | am very interested
in monitoring and taking action to stimu-
late economic development in theregion.
One of the key indicators of the regional
growth is the value of the various prop-
erty types within the County.

Over the last several years, dating back
to 2008, there have been some very dra-
matic changes in assessed property val-
ue. Before we discuss property value, it
isimportant to distinguish the difference
between market and assessed property
value.

Market value: The lowest price a sell-
er would be willing to receive while at
the same time the highest price a buyer
would be willing to accept on an open
and competitive market.

Assessed value: Value utilized by the As-
sessor as the basis for taxation of prop-
erty. In Caifornia this is constrained by
Proposition 13 enacted in 1978.

In the 2007-2008 timeframe, properties
within San Bernardino County reached a
peak point. However, with the down turn
in the economy and the resulting reces-
sion, many properties had a dramatic re-
ductioninvalue. Propertieslocated in the
High Desert areafollowed this same pat-
tern. Thisregion includes the incorporat-
ed citiesof Adelanto, Apple Valley, Bar-
stow, Hesperia, and Victorville, as well
as the unincorporated areas of Lucerne
Valley, Pinon Hills/Phelan, Wrightwood,
Helendale, Hinkley, Y ermo/Daggett and
Newberry Springs.

Whenlooking at thedifferenceinall High
Desert secured property from the peak
in 2008 until the low in 2012, there was
an overall decrease of 35% in assessed
value. The mgjority of the reduction was
felt within residential property with ade-
crease of 48.5%. This accounts for 93%
(by number of properties) of all property.
Commercial, industrial and agricultural
property remained relatively the same
during this time frame with only dight
fluctuation in the assessed value.

To understand the current trend, we can
look at what has occurred in assessed val-
ueover thelast three years, 2012 through
2014. As shown in Figure 1 (Residential
Average Assessed Value), al of the in-
corporated cities except Barstow have
experienced positive growth in assessed
value for residential properties:

e Adeanto: 14.41%

e AppleValley: 11.50%

e Barstow: (4.93%)

e Hesperia: 11.80%

e Victorville: 12.67%

Of the unincorporated areas, some of the
residential properties have realized dight
growth and others have declined in as-
sessed value:

e |uceneValley: 1.41%

¢ Pinon Hillg/Phelan: 6.89%
e Wrightwood: 6.82%

e Helendale 4.81%

e Hinkley: (47.75%)

e Yermo/Daggett: (5.29%)

* Newberry Springs: (5.18%)

For commercial properties (e.g., stores)
in the incorporated cities, there is mini-
mal growth, with the majority realizing
a decline in average assessed value as
shown in Figure 2 (Commercial Average
Assessed Vaue):

e Adeanto: (6.99%)

Transportation

Improvements...
Continued

7.5 miles east of US Highway 395. This
project involves the realignment of the
roadway and will provide for a grade
separation for the railroad crossing. The
project will construct new pavement and
widen the median, as well as improve
geometrics to accommodate the Surface
Transportation Assistance Act (STAA)
trucks.

The purpose of the project is to accom-
modate increased volumes of oversized
vehicles. The project will reduce traffic
congestion, improve traffic safety, re-
duce accident rates, improve operation-
al efficiency by separating slow-moving
vehicles, improve reliability of goods
movement, reduce people/goods move-
ment conflicts and extend the life of the
pavement.

The project is currently in the environ-
mental document phase and is estimated
to be advertised for bid in December
2016.

The four projects mentioned above will
greatly transform the transportation in-
frastructure of the High Desert. Caltrans
is proud to be able to deliver quality
projects that will enhance the lives of
the traveling public.

e Apple Vva-
ley: (2.32%)
e Barstow: Proud to be a part
(2.73%) of the
e Hesperia: High Desert Community
5.27%
e Victorville: ‘
3.21% y A \
Similarly,  the MITSUBISHI CEMENT CORPORATION
unincorporat-
ed areas have 5808 STATE HIGHWAY 18
predomi nately LUCERNE VALLEY, CA 92356-9691
(760) 248-7373 FAX: (760) 248-9002
continued on page 7
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seen a decrease in the commercial as-
sessed average value:

® LucerneValley: 6.46%

e Pinon Hills/Phelan: (0.22%)
e Wrightwood: (1.17%)

e Helendale: (18.63%)

e Hinkley: (33.41%)

e Yermo/Daggett: (0.43%)
e Newberry Springs. 1.71%

The last area of interest is the industria
properties (e.g., warehouses, manufac-
turing, etc.). As shown in Figure 3 (In-
dustrial Average Assessed Vaue, the
values for the incorporated cities have
stayed primarily the same or had a dight
decrease:

® Adeanto: 6.76%

e AppleValey: (0.06%)
e Barstow: 3.64%

® Hesperia 4.62%

e Victorville: (3.45%)

These trends are a so seen in the unincor-
porated areas aswell:

e |ucerneVadley: (1.51%)

® Pinon Hillg/Phelan: (4.01%)
e Wrightwood: 2.47%

e Helendale (13.22%)

e Hinkley: (4.90%)

e Yermo/Daggett: (8.02%)

* Newberry Springs: (5.35%)

In summary the outlook for residential
property has been positive and shows
strong growth, but we are till lagging in
commercia and industrial properties. |
have a strong interest in working toward
economic growth in the High Desert
region, as well as throughout al of San
Bernardino County. If we can stimulate
development in the commerciad and in-
dustrial properties, it will in turn create
additional jobs and provide for even
stronger future growth for the residential
property values.

Continued

Residential Average Assessed Value
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Hesperia’s Tapestry Master-Planned Community Will Be a

Nearly 25 years

after first being

set into the plans

at the founding of
the City of Hesperia, a master-planned
community is finally going to be a re-
ality. The former Rancho Las Flores
Specific Plan is now the Tapestry mas-
ter-planned community. The project is
being developed by TerraVerde Group,
which has a successful history of build-
ing master-planned communities in
Southern California and throughout the
United States.

Even though the property is already
entitled for over 15,000 homes and
is part of the City’s General Plan, the
project will face additional review due
to updates in its plans. In the next few
months, Tapestry will go before the
Hesperia Planning Commission and
City Council for approval of anew En-
vironmental Impact Report (EIR), Spe-
cific Plan, and Phase I Tentative Tract
Map. The project team has already held
severa public meetings and informa
tional sessions and expects to do more
in the lead-up to approval.

The Tapestry master-planned communi-
ty islocated at the heart of what Hespe-
ria Mayor Eric Schmidt and others dub

Jewel of the High Desert
By the Tapestry Development Team

the “Mojave River Basin”. The project
lies north of the 138 and 173 Highways,
east of Arrowhead Lake Rd, south of
Ranchero Road, and extends west to the
Hesperiacity limits, about 2 miles short
of Summit Valey Rd. When it is built
out, in the next few decades, the Tap-
estry community will feature 19,311
homes located on 9,365.5 acres, 4,000
acres (42%) of which will be preserved
for open space and conservation.

Tapestry will be a very high quality
community that will enhance the qual-
ity of life in Hesperia. It is our hope
that as this project movesforward, Hes-
periaresidents will come to see it as an
asset to the community as they enjoy
the open space and parks that will be an
essential part of life in Tapestry.
Designed for Quality Living

Tapestry will provide a premier living
experience by promoting upscale archi-
tectural design and a special emphasis
on quality living. The god is to appeal
to younger familieslooking to purchase

The Bradco High Desert Report

their first homes. Tapestry will be built
with active families in mind. Walkabil-
ity is a mgjor feature of the Tapestry
Specific Plan, with 161 miles of trails
and paths built throughout the commu-
nity.

In addition to walkability, parks and
open space will be a major component
of living in this community. Not only
will there be amix of neighborhood and
pocket parks placed throughout each
neighborhood, but a major sports park
is planned in the 6th phase of develop-
ment. Utilizing their experience in pro-
viding excellent amenities in master-
planned communities throughout the
United States, the development team
plans to include recreational opportuni-
tiesfor all the residents of Tapestry.

At the center of the project will be a
premier town center to feature upscale
restaurants, retail, grocery stores and
other amenities. The Tapestry town
center will exist not only as a benefit to

continued on page 9
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Hesperia’s Tapestry Master-Planned Community Will Be a

Tapestry, but will be built as a destina-

tion center for the entire Mojave River

Basin.

Respecting and Protecting the L ocal
Environment

One hallmark of life in Hesperiais liv-
ing in a beautiful natural environment,
and Tapestry will be designed to pro-

tect that special quality of life. Tapestry
preserves the Victor Valley’'s unique
desert environment in its plans and de-
sign guidelines. Hesperia residents will
be able to enjoy thousands of acres of
new parks, pedestrian and equestrian
trails, paths and open spaces. The proj-
ect team has also worked with the San
Manuel Band of Mission Indiansto help
preserve areas of importance to Native
Americans, and aso has plans for an
interpretive center to honor the history
and culture of thiswonderful valley.

Tapestry is a state-of-the-art commu-
nity. Itisimplementing energy and wa-
ter saving techniques that could not be
done on a smaller project. Water-wise
planting techniques and state-of-the-art
xeriscaping will be employed through-
out the community. In addition to

Jewel of the High Desert
Continued

xeriscaping, recycled water will be used
for irrigation purposes throughout the
project to help reduce water consump-
tion. Every home within Tapestry will
be required to provide rooftop solar ca-
pability, making it the first community
of itskind in the High Desert to achieve
the level of sustainability that is so im-
portant for future generations.

Enough Water for 20
Years

In 2011, the city ap-
proved an Urban Wa-
ter Management Plan
(UWMP) that detailed
the city’s water needs,
uses, and supply &
demand, including
its estimated popula-
tion growth and water
needs for the next 25
years. A Water Sup-
ply Assessment was
prepared in 2014 for
the Tapestry project,
by the same team who compiled that
2011 UWMP, which demonstrated wa-
ter availability exists today for nearly
20 years. Tapestry will build all of the
water supply and storage systems and
give these improve-
ments to the City.

Improving Mobil-
ity for Residents

Traffic has been a
concern among resi-
dents adjacent to the
project. Tapestry, in
its planning is de-
signed to help dle-
viate problems that
currently exist. Tap-
estry will include
multiple access
points, especially to
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the north, that will help reduce conges-
tion by providing millions of dollarsin
vital road expansions, new signals and
other improvements. The developers
have been in talks with both the City
of Hesperia and Caltrans to find solu-
tionsto congestion on Ranchero Rd and
Highway 138, respectively.

All of the costs of developing the Tap-
estry project areawill be carried by the
project developer. The City of Hespe-
riais developing a phasing schedule for
this work, which will be specifically ar-
ticulated in the Tapestry Development
Agreement between the city and the
project devel opers.

Benefits of Long Term Land Use
Planning

The project will be built in 10 phases,
with the first phase of approximately
2,300 homes beginning in 2016. Since
Tapestry is amaster-planned communi-
ty, it provides the City of Hesperiawith
an opportunity to plan long-term and
create a community that will sustain it-
self and serve as a catalyst for solutions
to regional issues. Individual develop-
ment projects cannot address traffic,
water supply, wastewater treatment or

continued on page 10

7609515111 » Fax: 760.951.51 13 « www.TheBradcoCompanies.com * email: info@thebradcocompanies.com



High Desert Report

An economic overview

Hesperia’s Tapestry Master-Planned Community Will Be a

other such improvements. They pay
their development impact fees, but it is
some time before enough fees are accu-
mulated to actually construct improve-
ments.

The Specific Plan process allows other
public useissues, such as parks, schools
and public safety, to be adequately an-
ticipated and addressed. The parks dis-
trict can identify their future park and
recreation needs and identify specific
parcels where these improvements can
be constructed and can enter into financ-
ing plans for these improvements. The
same holds true for schools and public
safety. The process also allows the city
to exert more direct control over design
than it can on individual projects.

The Tapestry Specific Plan includes
plans for two mixed-use town centers,
eight elementary schools, two middle
schools, and two high schools. The
project aso includes multiple public

Jewel of the High Desert
Continued

and civic facilities (like a post office,
library branch, fire and police station,
etc). These vita parts of infrastructure
could only be done within the scope of
a master-planned community like Tap-
estry.

Why Now isthe Timefor Tapestry
to Succeed

Why now? Because the market is right
for development in the High Desert.
Prices in the LA basin and in the ar-
eas down the hill have reached levels
that put home owner-
ship out of reach for
young families. The
population continues
to grow and the High
Desert is the logical
place to go to find a
high-quality, afford-
ableplacetolive. We
firmly believe that if
we can build Tapes-

try, Hesperia will become a preferred
location for the continued job growth
that is taking place in Southern Califor-
nia and that Tapestry will be a vibrant
community for many yearsto come.

SAN BERNARDINO

COUNTY

Workforce Investment Board

On-the-Job Training Funds

Business Consulting and Workshops

Human Resources Hotline

Staff Recruitment

Layoff Prevention Services

Labor Market Information

Advertise Job Opportunities

Our Job is to Power Up Your Future...

Call us today at (800) 451-JOBS (5627)
www.shcountywib.com

This WIA Title- financially assisted program, is an equal opportunity employer/program.
Auxiliary aids and services are available upon request to individuals with disabilities,

California Relay Service 711.

JAMES C. RAMOS, Chair, Third District Supervisor | ROBERT A. LOVINGOOD, Vice Chair, First District Supervisor

JANICE RUTHERFORD, Second District Supervisor

CURT HAGMAN, Fourth District Supervisor | JOSIE GONZALES, Fifth District Supervisor
GREGORY C. DEVEREAUX, Chief Executive Officer | SANDRA HARMSEN, Executive Director, Workforce Investment Board
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Momentum is Ours
By Larry Vaupel, Economic Development Agency Administrator,
San Bernardino County

Momentum. Defined by force or speed
of movement. Our County is experienc-
ing momentum again. It is a speed of
positive movement that will benefit us
al. However, the challenge is to ensure
this positive economic momentum is
broad based, hitting al key aspects of
our region from healthcare to education
to business.

We have population momentum. Ac-
cording to economist Joel Kotkin, Cen-
sus Bureau data indicates that, from
2007 to 2011, nearly 35,000 more resi-
dents moved from Los Angeles County
to the Inland Empire than moved in the
other direction. There was also a net
movement of more than 9,000 from Or-
ange County and more than 4,000 net
migration from San Diego County.

Heathcare is expanding. Loma Linda
University Medica Center recently an-
nounced plans for a new construction
project that will provide a new building
to house the International Heart Insti-
tute and establish two state-of-the-art
centers for imaging, gastrointestinal,
and pulmonary services, alowing for
expansion of servicesand ease of access
to accommodate the rapidly growing
population of the Inland Empire.

Business is growing. The unemploy-
ment rate in San Bernardino County
dropped from 7.7 percent in November
to 7.0 percent in December of last year,
according to data released Jan. 23 by
the Cdifornia Employment Develop-
ment Department (EDD). The county’s
jobless rate had been one of the highest
in the nation during the recession, but it
has decreased steadily in recent years.
Moreover, to further encourage greater
job growth, five companies within the
County of San Bernardino were award-
ed Cdifornia Competes Tax Credits
totaling nearly $5.5 million for the cre-
ation of 1,148 new jobs. The award is

from the Governor’s Office of Business
and Economic Development (GO-Biz)
and approved by the California Com-
petes Tax Credit (CCTC) committee.
The California Competes Tax Credit is
an income tax credit available to busi-
nesses that want to come to California
or stay and grow in California. These
five local businesses were among the
56 companies statewide chosen by the
Governor’s office.

Education is meeting demand. Chaffey
College was recently awarded nearly
$15 million to create an advanced man-
ufacturing training center at California
Steel Industries in Fontana. According
to officials, the grant will provide a ma-
jor economic boost since an expected
3,000 students will be able to benefit
from the program over a four-year pe-
riod, starting mid- 2015.

County government is innovating. We
recognize that our roleisto facilitate in-
vestment and fuel the momentum. It is
no small task that our County was rec-
ognized in 2014 with multiple awards
for its innovative programs from the
National Association of Counties and
the Cdifornia State Association of
Counties.

On Wednesday, April 15, | encourage
you to join me at the State of the County
where more than 1,000 business, gov-
ernment and community leaders will be
on site a the Citizens Business Bank
Arenain Ontario. We will share more of
what is driving an era of momentum for
our region, as well as provide a forum
for discussion and collaboration. Wein-
vite you to help build the momentum.
Tickets are available at www.shcounty-
advantage.com

The Bradco High Desert Report

Science: A Key to Water
Management
By Mojave Water Agency

California’s
ongoing drought
is just one factor

in a complex
equation of a
changing  water

environment.

With new state

groundwater

regulations, as

well as stricter conservation measures,
developinginnovativeand cost-effective
solutionswill requiremorethan funding.
It will require solid science data that
will create greater consensus to develop
long-term solutions.

The Mojave Water Agency’s second
annual Water Summit turnsthe focuson
“Science: The Key to Managing Water
inaChanging World.” The event will be
held April 8from 7:30am. to 11:30a.m.
at the Hilton Garden Inn in Victorville.
The event is sponsored by the Mojave
Water Agency and the Victor Valley
Chamber of Commerce.

The half-day program will feature the
Governor’'s top groundwater leader,
Gordon Burns, Undersecretary for the
Cdlifornia Environmental Protection
Agency. Burnswas appointed by Brown
in December 2011 and has been heavily
involved in water policy. He hasbeen a
leader on the Sustainable Groundwater
Management Act—the Governor’s
recent landmark groundwater legislation
that will provide a framework for local
entities to more effectively manage
groundwater resources.

The program aso will feature
presentations demonstrating the use
of sound science in developing Urban
Water Management Plans that provide
critical data for future development.
Additionally, the program will explore
theroleof scienceinaccurately assessing
local water suppliesand devel oping new

continued on page |2
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Housing the Future: Availability = Affordability
By Carlos Rodriguez, CEO of the BIA
Baldy View Chapter

The Inland Empire has a severe housing
shortage, which if left unchecked
will continue to negatively impact
the economy by limiting housing
affordability, job creation and local tax
revenues.

On February 5, 2015, Nationa
Community Renaissance hosted a
Symposium on the Affordability of
Housing and published a study entitled
“Housing the Future: The Inland Empire
as Southern California’s Indispensable
Geography.”  Participating in the
symposium were local elected officials,
representatives from the Cadlifornia
Realtors Association, Cdlifornia
Apartment  Association and  the
Building Industry Association Southern
Cdlifornia, Baldy View Chapter (BIA).

“Weneed agovernment that understands
that growth is important, that diversity
of employment is important, and that
housing isimportant,” said Joel Kotkin,
researcher and author of the Housing the
Future study. “We need to take care of
the middleclass, and the last placethat’s
going to happen in Southern California
isthe Inland Empire.”

The Inland Empire is home to more
than 4 million residents, many of
whom chose the area for moderately
priced homes. However, that dynamic
is quickly changing due to burdensome
regulation that deters the development
of new residential units. Many middle
class families are being priced out
of the market due to a drop in new
development which has lowered the
volume of housing stock below the
growing market demand.

“Thereisabelief that housing isadrain
on the local economy. Nothing could
be further from the truth,” said Carlos
Rodriguez, BIA Baldy View Chapter
CEO.

Rodriguez cited research from the

National Association of Homebuilders
showing that over the course of 15 years,
a 100-unit housing project will lead to
$13 million in economic growth and $4
million in additional tax revenues for
the community. Unfortunately, many
cities and counties still regard housing
as a detriment instead of recognizing it
asacritical economic asset.

“Housing is an economic catayst,
and for Southern California, housing
in the Inland Empire is critical to the
region’s economic sustainability,” said
Steve Pontell, President of the National
Community Renaissance. “We (Inland
Empire) have long been the place where
the middle class could afford to live. As
that goes away, so will our employment
base.”

Rodriguez and Pontell both noted that
Cdifornia is 1 million housing units
short of meeting the current population
demand. SouthernCalifornia g v
aone, needs an additional =%
600,000 homes to meet
the growing demand. With
limited housing availability
comes limited housing
affordability.

In 2005, the Victor Valley
pulled 6,408 residential
permits, which attributed
for over 43% of the total
permits countywide.  In
2014, the Victor Valley's

continued on page |3

ISU Insurance Services

ARMAC Agency
Lic. # 0C26179

Science: A Key to Water
Management
Continued

programs for future growth.

The program includes a full buffet
breakfast and costs $10 per person in
addition to a processing fee. For more
information contact the Mojave Water
Agency at 760.946.7000. To register for
the Water Summit, click here: https.//
www.eventbrite.com/e/high-desert-
water-summit-tickets-15715365080

The Mojave Water Agency manages
the region’s water resources for the
common benefit to assure stability in the
sustained use for its citizens. It is one
of 29 State Water Contractors entitled
to receive State Water Project water
when available. The Agency's territory
encompasses 4,900 squares mileswith a
population of 450,000.

Mojave Water Agency is using
science@and innovation to manage
_the region’s water supply.

Together, we're securing water for today and tomorrow...
www.mojavewater.org

Ryan McEachron
President/CEO

One Responsible Source™ For ALL Your Insurance Needs

17177 Yuma Street
Victorville, CA 92395
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Change to California

Revenue and Tax Code
By Brad Golden

Effective
January 1,
2015, anyone
submitting
a  document
for  recording
can no longer

“hide” its
associated
transfer tax

from the public
records by use of a separately attached
declaration.

Formerly, Section 11932 of the
Cdlifornia Revenue and Taxation Code
provided an option permitting that the
amount of transfer tax due for ataxable
document not be disclosed on public
record but, rather, declared in a separate
paper attached thereto when presented
for recording. Pursuant to Assembly Bill
1888 of 2014 (Chapter 20, Statutes of
2014), effective January 1, 2015, Section
11932 is amended to repeal this option,
thereby requiring that all documentary
transfer tax declarations thereafter
must be included in taxable documents
and become part of the public record.
Assembly Bill 1888 requires no change
in the form or content of the presently
used transfer tax declaration.

Assembly Bill 1888 was sponsored by
the Appraisal Institute, an association
of real estate appraisers, for the purpose
of obtaining ready access to transfer
tax information and provide much-
needed assistance to appraisers. In the
past, it was possible to hide this tax
amount by simply requesting that the
taxes be marked “Filed” thus hiding
the transfer tax, and therefore the value
of the property declared to the County
taxing officials. The Appraisal Institute
made contact with every county in the
state, and received positive response

continued on page |4
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Housing the Future:Availability = Affordability

Continued

271 permits accounted for only 14%
of the total activity in the county.
Likewise, construction industry jobs
countywide declined 42%, with almost
19,000 construction-related jobs lost
since 2006. In that same time period,
unemployment in the Victor Valley has
increased by 54%.

The“Housing the Future” report reveals
several enlightening statistics about the
Inland Empire’s market potential. The
|E has the second highest concentration
of children ages 5-14 in the nation and
the most significant increase in Bachelor
Degrees and College-educated residents
in Southern California.

The study also reveals that California
has the highest devel opment impact fees
per unit in the Nation (approximately
$32,000/unit). That's twice as high as
the next two highest states, Maryland
($16,000/unit) and Oregon ($15,000/
unit). A shortagein housing stock isalso
directly related to unemployment rates,
home affordability and a broad tax/
consumer base. This begs the question:
How will we meet the employment and
housing needs of the future if housing
availability continues to be limited by
increased regulation and dwindling
incentives?

The BIA suggests that positive policy
reform can be made through the
San Bernardino Countywide Vision

The Bradco High Desert Report

and Housing Collaborative Element
Group. We commend Supervisor
Raobert Lovingood, the County Board
of Supervisors and the San Bernardino
County  Associated  Governments
(SANBAG) for leading this timely
effort. Thegoal of theelement groupisto
improve the IE’s business environment
and help Californiafamilies achieve the
American Dream of Homeownership.

BIA recently published a Best
Recommended Practices Brochure to
improve the efficiency in permitting
and creating a more business friendly
environment at the loca municipal
level. The brochure outlines five best
practices to: 1) Increase Customer
Service, 2) Have a Well-Defined
Pre-Submittal Program, 3) Improve
Information and Communications, 4)
Engage Stakeholder in Policy-Making
Decisions and 5) Maintain Fees at
Reasonable Levels.

For more information and to find links to
the “BlIA Best Recommended Practices
Brochure” and the “Housing the Future”
study please, visit www.BIABuild.com

-Carlos Rodriguez serves as CEO of the
BIA, Baldy View Chapter, a non-profit
trade association advocating to help
meet the housing and building needs in
Southern California
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High Desert Detention Center
By Sheriff John McMahon, County of San Bernardino
Sheriff’s Department

The expansion of the San Bernardino
County Sheriff’'s Department’s High
Desert Detention Center continues in
Adelanto, with a current total of 2,074
beds, 1,368 of them newly added.
Sitting on seven and a half acres, the
hi-tech facility’s enlargement has a
total price tag of $150 million, with
a proportionately hefty contribution
predicted to the tax rolls of Adelanto,
Victorville, Hesperia, and other
surrounding communities.

At the present time there are 199
employees at HDDC, with a payroll
of $7.5 million. When the facility is
fully staffed, however, employees will
number approximately 325. Complete
build-out and full staffing is expected
sometime in the 2016/2017 fiscal year.

Between February of 2014 and January
of 2015, the High Desert Detention
Center witnessed 14,802 bookings.
The average daily inmate population is
918 persons.

HDDC continues to provide a
tremendous measure of convenience
for both the San Bernardino County
Sheriff’s Department, and for inmates
as well, because the presence of the
facility eliminates the need for deputies
to travel to Rancho Cucamongato book
inmates with medical conditions. Such
technological advancements at HDDC
as specialy coated walls to reduce the
spread of infectious diseases, and an
onsite dental facility equipped with
two stations and an X-ray suite, makeit
possible to reduce costs associated with
inmate health care, and to drastically
cut down on prisoner travel time and
deputy man-hours spent in transit.
Instead of transporting sick inmates
down the hill, deputies are now able to
stay in the high desert and get back to
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their assigned areato provide proactive
patrolling.  Inmates with common
conditions like high blood pressure or
diabetes are now routinely monitored
and treated “in house.”

Funding for the expansion of HDDC
has been provided by state monies
designated for the construction
associated with  enlarging local
detention facilities. The expansion
was made necessary by AB 109, a
law which shifted the responsibility of
housing some state prisoners from the
state to the county in order to comply
with a federal mandate regarding
prison  overcrowding. Governor
Brown signed the bill into law in 2011,
amove that quickly became known as
“realignment.” As a result, sheriff’s
departments  throughout California
have been required to house inmates
who normally would have been sent
to state prisons. Design for HDDC,
however, began in April of 2006,
shortly after the opening of the original
Adelanto Detention Center.

Other technological highpoints in the
design of HDDC include a hi-tech
video surveillance system and “video
visitation,” which alows inmates a
greater chance to visit with
family members without all
the intra-facility movement of
the past: lessinmate movement

Change to California

Revenue and Tax Code
Continued

to the proposed legislation from every
county with the exception of one. The
bill, carried by Assembly member Phil
Ting (D-San Francisco), was passed
overwhelmingly in the Assembly and
State Senate. The Governor then signed
itinto law.

While some investors and speculators
may be disappointed with this new
transparency, it will definitely create
better data points for the overall
market.

Brad Golden is a Maor Accounts
Manager for Chicago Title in Southern
California. He coordinates commercial
and subdivision transactions throughout
theregion, aswell asnationally. He can
be reached at brad.golden@ctt.com or
805-218-8879.

Staffing Services Inc.

means a safer detention

center. Also, a wide variety Temporary & Contract Services
of rehabilitative programs and Direct Placement
servicesareavailableat HDDC, Human Resource Services
which can now be conducted

in classes directly within the YOUR # 1 STAFFING SOLUTION!

housing units, cutting down,
again, on inmate movement.
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2014 Report County Residents Receiving Aid Distribution by Cities
By Linda Haugan, Assistant Executive Officer, Human Services

County Residents Receiving Aid
Distribution By Cities

(Based on data as of January 1, 2014)

This report contains information
concerning distribution of CaWORKSs
(cash benefits), CalFresh (nutrition
assistance), and Medi-Cal in the cities
and communities in San Bernardino
County. The benefit populations refer
to persons, not families. The number
of persons receiving CaWORKs
has remained steady while CalFresh
increased 4.2%. Receipt of Medi-
Ca increased 20.0%. The increase in
Medi-Cal is due to pre-enrollment for
the Affordable Care Act, which began
October 1, 2013, and the expansion of
Medi-Cal.

Exhibit | ranks the cities with cash
benefits as a percentage of the general
population. The ranking ranges from
a low of 0.7% to a high of 13.6%.
Exhibit IA displays this information
graphically.

Exhibit II displays the financial value of
assistance, which includes CalWORKS,
CdFresh, and Medi-Cal, by assistance
category and by total for each city. For
example, the annual financial value of
assistance in the City of San Bernardino
is approximately $750 million. The
value of assistan